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MOTTO 
 

 

 

 

 “Never be ashamed of trying, effortlessness is a myth. The scary news is you’re 

on your own now, but the cool news is you’re on your own now. Hard things will 

happen to us, we will recover, we will learn from it, we will grow more resilient 

because of it.” – Taylor Swift 

 

The LORD himself goes before you, He will be with you, He will never leave you 

nor forsake you; do not be afraid and do not be discouraged. -Deuteronomy 31:8- 

 

For I know the plans I have for you,  

declares the LORD,  

plans to prosper you and not to harm you, plans to give you hope and a future. 

-Jeremiah 29:11- 

 

Don’t compare yourself to others. If you do so, you are insulting yourself. 

- Taylor Swift 

 

I gave my blood, sweat, and tears for this. – Taylor Swift  
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ABSTRACT 

 Organization of international sports such as MotoGP Mandalika 2022 can 

be an effective sports diplomacy for Indonesia. This thesis aims to analyze the role 

of MotoGP Mandalika as the Indonesian sports diplomacy and the impacts on the 

development of local economic areas of the region of Mandalika and Indonesia 

after covid19 pandemic, and to see the promotional strategy and branding MotoGP 

Mandalika. The research method used is qualitative descriptive research using 

secondary data from various literature, articles, and documents related to 

Mandalika MotoGP and sports diplomacy. The results showed that the 

implementation of MotoGP Mandalika contributed significantly in promoting 

Indonesia to the international level, increased tourist visits, promote national 

brands, negative perceptions of reduction, and increasing economic growth. 

Keywords: MotoGP Mandalika, sport diplomacy, economy, brand nation, sport 

mega-event 
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ABSTRAK 

 Penyelenggaraan ajang olahraga internasional seperti MotoGP Mandalika 

2022 bisa menjadi sarana sport diplomacy yang efektif bagi Indonesia. Skripsi ini 

bertujuan untuk menganalisa peran MotoGP Mandalika sebagai sarana diplomasi 

olahraga Indonesia serta dampaknya pada perkembangan ekonomi daerah kawasan 

Mandalika dan nasional pasca covid-19, serta melihat strategi promosi dan 

branding MotoGP Mandalika. Metode penelitian yang digunakan adalah penelitian 

deskriptif kualitatif dengan menggunakan data sekunder dari berbagai literatur, 

artikel dan dokumen terkait MotoGP Mandalika dan diplomasi olahraga. Hasil 

penelitian menunjukkan bahwa penyelenggaraan MotoGP Mandalika berkontribusi 

secara signifikan dalam mempromosikan Indonesia di tingkat internasional, 

meningkatkan kunjungan wisatawan, mempromosikan brand nation, pengurangan 

persepsi negatif, serta meningkatkan pertumbuhan ekonomi.  

Kata Kunci : MotoGP Mandalika, diplomasi olahraga, ekonomi, branding 

nasional, acara mega olahraga 
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